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From car subscription to ownership – ViveLaCar expands its service 
for subscribers with a purchase and financing option 
 
• 100 percent digital: Financing offer in cooperation with Creditplus 
• Car subscription as an extended “test drive” especially for electric vehicles 
• “Auto-Abo” will become the active sales tool of the future in car dealerships 
 
Having a car for your own personal use has never been so easy with the 
innovative ViveLaCar car subscription “Auto-Abo” – with just a few clicks and 
without any paperwork, take complete control of your costs. Anyone who wants 
to subsequently buy, finance, or lease their beloved subscription car can do so 
as a ViveLaCar subscriber – and the process is now entirely digital. In 
cooperation with Creditplus Bank, ViveLaCar is expanding its service and 
opening up completely new opportunities for customers and partner dealers in 
the process.  
 
You can choose and reserve your dream car from a wide range of brands and models 
online, and drive it away in just a few days – for as long as you want and for a 
transparent, all-inclusive monthly fee. Refueling the car or charging the battery is the 
only thing that subscribers need to worry about. There’s no other offer like it on the 
market, and more and more customers are taking advantage of it. Generally speaking, 
these are people who are currently unable or reluctant to make a choice between 
purchasing or financing a car. This is often because there are changes in their lives – 
a new job, moving home, or a growing family – or they may be uncertain about whether 
an electric car will meet their needs and suit their lifestyles, for example.  “This isn’t a 
question that can be answered in a weekend,” says Mathias R. Albert, founder and 
CEO of Stuttgart-based tech start-up ViveLaCar.  
 
Trying out a new technology under real-life conditions often takes several weeks, or 
better yet, months. This enables people to find out what the range and charging 
infrastructure are like, and whether or not their own needs are met. ViveLaCar’s “Auto-
Abo” makes this possible, because there are no long-term commitments and no 
deposit is required as part of the subscription. An extended test drive can also dispel 
any concerns that people might have about new brands, models, or vehicle types. 
Sometimes, people’s living situations change too, and they may want to own their own 
vehicle again after taking out a subscription. “A recurring request of subscribers was 
whether purchasing the car was also an option once their subscription had come to an 
end. We’ve now integrated this into the platform, which is how we’ve created an offer 
that’s unique on the market,” explains the car subscription pioneer.  
 



 

 
 
“This means that our partner dealers can actively offer the longest test drive in the 
world, and subscribers can subsequently purchase the vehicle, if they like it. We take 
care of all the necessary processes and ensure that things are handled in a purely 
digital, transparent and simple way for customers, while also creating completely new 
sales opportunities for our partner dealers,” Mr. Albert adds. 
“Alternatively, there’s still the option to return the reserved vehicle when the 
subscription comes to an end, of course, or a subscription for a new vehicle can be 
taken out. Whatever suits people’s lifestyles. When it comes to the use of a vehicle, 
we are the most flexible service provider,” says Mathias R. Albert.  
“For us as a partner of ViveLaCar, the integration of our digital financing option is a 
groundbreaking step in expanding the services we offer. That’s because we want to 
promote individual mobility with our financing offers and, as a trade partner, we work 
together closely with every single brand. For us, integrating leasing or financing for the 
end customer, in addition to refinancing of subscription vehicles for ViveLaCar 
partners, was just another logical step. We’re already making successful use of the 
digital application in the services we offer ourselves, and are now looking forward to 
expanding our cooperation with ViveLaCar,” says Alexander Bühler, Head of 
Automotive Sales at Creditplus Bank.   
“In the short term, we will also be expanding the new offer to various white label 
ViveLaCar solutions and incorporating manufacturers’ digital financing and leasing 
offers,” announces Mathias R. Albert. “As a result of this, we are once again acting as 
trendsetters in the automotive business. Car subscriptions will thus become an active 
sales tool for dealers and manufacturers.” 

 
 

 
About ViveLaCar: 
ViveLaCar GmbH is a mobility fintech start-up from Stuttgart with locations in Berlin, Vienna and Zagreb. ViveLaCar 
is changing the automotive business and creating added value for all stakeholders with innovative solutions. Our 
main focus is on significantly improving the added value of automobiles, conserving resources, and creating a 
perfect user experience for customers. VALOR®, the business application developed by ViveLaCar, maximizes 
revenues for dealers and offers customers the perfect car subscription. ViveLaCar ONE® is the new offer for anyone 
who wants to combine economical and flexible car use with the creation of new freedoms. As a contract partner, 
ViveLaCar guarantees barrier-free, digital processing, as well as the highest levels of customer service at all times. 
A few clicks is all it takes to access a wide range of the latest vehicles of many different brands and models on the 
platform www.ViveLaCar.com, for which subscriptions can be taken out. The reservation process is entirely digital. 
With immediate availability and only a three-month cancellation period, ViveLaCar offers customers a unique 
degree of flexibility. ViveLaCar is already available in Germany, Austria, and Switzerland. 
 
 
Creditplus Bank AG at a glance: 
Creditplus Bank AG is a highly specialized consumer credit bank operating in the fields of sales financing, direct 
sales, and dealer purchase financing. The bank has its head office in Stuttgart, as well as 20 branches and around 
723 employees throughout Germany. As part of the French CA Consumer Finance Group, CreditPlus also belongs 
to the Crédit Agricole Group. As of 12/31/2020, Creditplus had assets totaling 5 billion euros (according to the 
German Commercial Code) and is one of the leading retail banks in the German Association of Credit Banks 
(Bankenfachverband e.V.). The bank has a multi-channel system that ties together its various sales channels, which 
includes branches, the Internet, sales financing, and partner banking. 
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